
 

 

 
 

MEDIA ENGAGEMENT CONFORME  
FOR THE PDS MEMBER & PHARMACEUTICAL COMPANY 

 
This document is a standard of the Philippine Dermatological Society to ensure ethical collaborations 
between doctors and their industry partners in the promotion of public safety and good health in all forms 
of media. 
 
Submit the duly signed form to the Secretariat prior to the media engagement. 
 

FOR THE PDS MEMBER 

Based on the PDS Code of Ethics 2012, the following are the ethical principles guiding a PDS Dermatologist 
in all her communication with the public, social media included. 

Article VI. The Dermatologist and Communications to the Public 
 
Section 2.  Media: Print, Radio, Television 
 

1. The dermatologist should be dignified and professional in manner and appearance in all media. 
His/her statements should reflect his/her professional knowledge, training or experience according 
to evidence-based medicine.  

 
2.  The dermatologist should discuss treatment for the purpose of giving health information but not to 

the extent of treating specific cases that will encourage self-medication. If a certain medical condition 
emphasize evidence-based health information, differential diagnoses and promote disease 
prevention. The dermatologist should not endorse or favor any particular merchandise, drug or 
procedure for any condition. Other current evidence-based treatments should be mentioned. 
Generic names of drugs shall be used but several brand names may be mentioned for the purpose of 
giving technical information but not for endorsement.  

3. The dermatologist should encourage the public to consult a PDS dermatologist for proper evaluation 
and management. He/she should also define what a board- certified or board eligible dermatologist 
is. It is also preferable to promote PDS contact information and website address.  

4.  The dermatologist should not allow the use of his/her name, image position or stature as a 
dermatologist in any commercial or advertisement of any product related to dermatology.  

5.  For physicians involved in multimedia they shall mention only membership and official positions in 
academic and professional organizations and clinic/hospital affiliations. No mention should be made 
of specific clinic schedules or addresses during the discussions.  

6.  The   dermatologist   should   not   allow   the   publication   of    any    self-initiated   laudatory   article  
about himself/herself in connection with his/her medical practice in newspapers and magazines (or 
in any form of communication medium including social media).  

7.   The dermatologist, in case of interviews for the print media, should make arrangement to review 
and approve the final article prior to the publication, in order to correct any misinformation or errors 
at the earliest possible time. If an article is published with incorrect information or without the 
dermatologist’s consent or knowledge, he/she should write a disclaimer or protest letter to the 
publication concerned. He/she should submit a copy of the article and the disclaimer to the 
Committee on Ethics of the PDS.  

8. Articles written by a member should be evidence-based. One should disclose connections with 
pharmaceutical or health product companies.  
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Section 3. Lectures, Presentations and Public Speaking Engagements (Interviews included) 

1.  The dermatologist should enjoy complete academic freedom when giving lectures or dissertations. 
He/she should discuss a given topic as completely and impartially as possible. He/she should disclose 
any “conflict of interest” in any of his/her public speaking engagements.  

2.  The dermatologist should conduct himself/herself in a manner befitting a medical professional in fora 
where topics involve delicate matters such as sexually transmitted diseases. He/she should not use 
obscene language, slides, videos or other teaching tools.  

3.  The dermatologist should not limit his/her discussion to a company’s product, in case of lectures 
sponsored by pharmaceutical companies. Other treatments should be included as well. Only generic 
name of drugs, equipment, or the technology behind machines are allowed. Brand names may be 
mentioned, if relevant to any study presented.  

 
I have read this document, and the same has been explained to me, and I fully understood its meaning and 
moral/legal implication. Infractions of the guidelines set by the Society shall be dealt with accordingly by 
the Ethics Committee and the Board of Directors of the PDS. 

 
 
 
 

NAME OF PDS MEMBER: 
 

SIGNATURE: 

ADDRESS: CONTACT NUMBER: 

EMAIL ADDRESS: 
 

DATE SIGNED: 
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FOR THE PHARMACEUTICAL/INDUSTRIAL COMPANY 

1.  The Industrial partner shall give the Doctor full control over the content that will be 
communicated to the public, be it orally, in print, through electronic media or via internet. 

2. While a PDS member is discussing a particular topic online, no pharmaceutical or non- 
pharmaceutical product/s should appear during the entire duration of his/her discussion  (be 
it stationary, moving or flashing) in, or across the monitor (called “insert” in media parlance). 

 
3.  No Pharmaceutical company logo or product shall appear on and immediately before or after 

a Doctor’s article page or post. 
 
4.  The Industrial Company will make arrangements for Doctor to review and approve the final 

article, clip or post prior to its publication, public viewing or posting. 
 
 
I have read this document, and the same has been explained to me, and I fully understood its 
meaning and legal implication.  Infractions of the guidelines set by the Society shall be dealt with 
accordingly by the Ethics Committee and the Board of Directors of the PDS. 

 
 
 

 
NAME OF COMPANY: 
 

CONTACT  NUMBER: 

ADDRESS: EMAIL ADDRESS: 
 

NAME OF COMPANY REPRESENTATIVE: 
 

POSITION: 

SIGNATURE: DATE SIGNED: 
 

EMAIL ADDRESS: 
 

CONTACT NUMBER: 
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